


Dear Colleagues,

As I watch the markets fluctuate on a daily basis and hear pessimistic outlooks for the 
next several months or even years, I take comfort in the things around me that suggest 
dependability. At the Wisconsin School of Business, we strive to be that dependable 
force for business. Given the current economic climate, most companies don’t have 
the luxury of spending significant time training new hires in their functions. Wisconsin 
graduates are able to make an immediate impact in the organizations they join. Our 
specialized model prepares students in one of 12 focused areas, combining applied 
learning with a depth of curriculum to produce candidates who not only have broad 
leadership skills, but functional proficiency that sets them apart. 

The results of the new specialized Wisconsin MBA are apparent through the success 
of our graduates, as a few highlights from our most recent class illustrate:

• Record-high average starting salary of $88,626, an increase of 8% over the  
previous year

• Near record-high placement rate of 94% within three months of graduation  
• An amazing 100% placement for students seeking summer internships

We invite you to see for yourself the experience that Wisconsin MBA graduates can 
bring to your organization. 

Warm regards,

Blair Sanford
Assistant Dean, MBA Programs
Director, MBA Career Management
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“Wisconsin MBAs have 

demonstrated ability to perform 

the types of quantitative 

research we need.”

-Fidelity Investments, Boston, Mass.

The Wisconsin MBA: 
              A Proven Leader

Full-Time

The Wisconsin MBA program leads in student quality, student satisfaction, and 
career placement. Our program exceeds the average performance of Business-
Week’s second-tier schools in every category related to student quality and 
placement outcomes and is competitive with many programs ranked in the Top 
30 by BusinessWeek. We are one of a handful of schools that reports employment 
information for every student in our program. 

Our graduating class of 2008, in addition to its 94% job placement rate within 
three months of graduation, had a 96% student-satisfaction rate for our own 
internal survey— our highest measure ever. In 2008, U.S. News and World Report 
ranked the Wisconsin MBA 29th in the nation in terms of the caliber of students, 
student satisfaction, and career outcomes.

The Wisconsin MBA brings a commitment to connection, leadership, innova-
tion, and community to all we do. For employers, our goal is to develop lasting 
relationships, assist with recruiting services, provide customized strategies, and 
enable efficient access to Wisconsin MBA student talent.

>> Students Learn from the Best

In addition to traditional lectures, classes, and case studies, Wisconsin MBAs 
gain insights from many of today’s business leaders through the M. Keith Weikel 
Executive Leadership Speaker Series. This town-hall style forum gives Wisconsin 
MBA students unique access to leaders from across the country. Students aren’t 
just passive listeners. Their thought-provoking questions challenge the speak-
ers, while getting at the tough issues faced outside the classroom. Past speakers 
include Steve Bennett, former President/CEO of Intuit; Susan Chapman, Citigroup 
Real Estate’s Global Operations Head; John Morgridge, Chairman Emeritus, Cisco 
Systems Inc; and Dick Antoine, former Senior Vice President, Global Human 
Resources Officer, Procter & Gamble. To get a feel for these events, check out a 
podcast from the series at www.bus.wisc.edu/speakerseries/2008-2009.asp.

>> Wisconsin MBAs Valued 
     Coast-to-Coast and Beyond  

Last year, 31% of Wisconsin MBAs 

chose to stay in the Badger State after 

graduation. They commanded an aver-

age salary of $83,442, up a whopping 

16% from the previous year.  Their aver-

age signing bonus was $14,238. We’re 

proud of the contribution these gradu-

ates make in expanding the influence 

of the university throughout the state 

and in enhancing the state’s economic 

development.   

The 69% percent of Wisconsin MBAs 

who accepted employment outside Wis-

consin were hired at companies coast 

to coast. For example, graduates who 

ventured to the New York and Boston ar-

eas secured an average starting salary of 

$92,769, with an average signing bonus 

of $18,600. Colgate-Palmolive, Bank 

of America, Raytheon, and Johnson & 

Johnson were among the companies 

who employed Wisconsin MBAs in 

those cities.

A few Wisconsin MBAs took the oppor-

tunity to work abroad following gradua-

tion, with candidates finding internships 

and jobs in countries that included 

Germany, Norway, and Taiwan.  

John Morgridge, at left, shared his experience 
at Cisco Systems with students.

Photo: Bruce Fritz
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>> Employers Sample 
Recruitment Tools Companies Hiring Class of 2008 MBAs	 Job Titles of Class of 2008 MBAs

Ackman-Ziff Real Estate Group	 Associate

Alltel Wireless	 Accelerated Development Program - Analyst

Alltel Wireless	 Consultant - Marketing Analytics

American Century Investments	 Investment Analyst

Ameriprise Financial	 Finance Manager

Bank of America	 Senior Analyst

Bank of America	 VP - Transactions and Investments

Bank of America	 VP Corporate Workplace Project Management

Bell Laboratories, Inc.	 Product Manager

Black River Asset Management	 Director/Analyst

Cannondale Sports Group	 Marketing Manager

Chicago Humanities Festival	 Associate Director, Marketing and Communications

Cognizant Technology Solutions (Market Rx)	 Senior Associate

Colgate Palmolive	 Assistant Brand Manager

Continental Properties Company, Inc.	 Financial Analyst

CreditSights	 Strategist

Cummins Power	 Materials Analyst

CUNA Mutual Group	 Associate Actuary

CUNA Mutual Group	 Quantitative Analyst

Deloitte	 Consultant

Deloitte	 Senior Consultant

Diageo	 Category Manager, on-premise

Eminence Capital	 Junior Analyst

Emteq, Inc	 Program Manager

Engineering Planning and Management, Inc (EPM)	 Senior Analyst

Fiduciary Management Inc.	 Research Analyst

Freeport LNG	 Risk Manager

Future Brands LLC	 Commercial Business Analyst

GE 	 Risk Management Leadership Program Associate

General Mills	 Associate Marketing Manager

General Mills	 Consumer Insight Associate

GLL Real Estate Partners	 Asset Manager

Great Lakes Bioenergy Research Center, UW-Madison	 Account-Journey

Heartland Advisors	 Associate

Hewitt Associates	 Executive Compensation Consultant

Hewlett-Packard	 CTO, Supply Planner

Hewlett-Packard	 Financial Analyst

Hewlett-Packard	 Human Resource Manager

Hewlett-Packard	 Market Developer

IIJ America Inc.	 Account Executive

Intuit	 Marketing Manager

Intuit	 Marketing Manager

Johnson & Johnson	 Associate Product Director

Johnson & Johnson	 Product Manager

Johnson Controls	 HVAC Service Account Representative

Johnson Controls	 Senior Financial Analyst

JYAPA Appraisers Firm	 Senior Officer

Kimberly-Clark	 Associate Brand Manager

Organizations Hiring Wisconsin MBAs
(Class of  2008 Employers and Job Titles)

“Wisconsin MBAs rock! They 

are well-prepared and also 

flexible about relocating to 

areas needed by the company.” 

Boston Scientific, St. Paul, Minn.

continued on next page

Timing of Job Acceptance

Before graduation...................................83.5%

By three months after graduation............94.2%

	 		

There are many ways employers can build 
their company’s reputation on campus, 
including the traditional methods of distrib-
uting company literature, holding informa-
tion sessions, and conducting on-campus 
recruiting. During the 2007-08 academic 
year, several employers capitalized on 
more alternative and strategic opportunities 
to raise awareness of their organizations. 
Informal “Lunch and Learns,” helping with 
mock interviews, and providing case studies 
for students to work on in class, all resulted 
in additional face time, and were well-
received by students. 

One of the most visible recruitment builders 
was participation by employers in centers’ 
applied- learning opportunities. These 
events, coordinated by the center director 
for each specialization, allow companies 
to present on a current topic, study a case, 
or share methodology with the students in 
an intimate environment. Employers have 
told us they find participating in applied-
learning projects to be an effective way to 
attract top talent.
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Kimberly-Clark	 Associate Brand Manager

Kimberly-Clark	 Distribution Analyst IV

Kraft	 Associate Marketing Research Manager

Kraft Foods	 Senior Financial Analyst

Kraft Foods	 Associate Brand Manager

Kraft-Oscar Mayer Division	 Associate Brand Manager

Lands’ End	 Senior Financial Analyst

LaSalle Investment Management	 Vice President

LG Display	 New Product Development (LCD TV)

Mason Street Advisors (Northwestern Mutual)	 Public Markets Associate

McNeilus Companies (a division of Oshkosh Corp.)	 Strategic Sourcing Manager

Miller Brewing Co	 Business and Brand Analyst

Milliman	 Healthcare Information Technology Consultant

Munich Re America	 Enterprise Risk Analyst

Nestlé	 Associate Brand Manager

Northwest Airlines	 Senior Financial Analyst

Northwestern Investment Management	 Associate - Real Estate Equity

Opus Northwest LLC	 Director of Real Estate Development

PepsiCo - QTG	 Analyst Consumer Insights

Philip Morris USA	 Senior Research Analyst

Procter & Gamble	 Assistant Brand Manager

Procter & Gamble	 Assistant Brand Manager

Procter & Gamble	 Associate Brand Manager

Procter & Gamble	 Associate Brand Manager

Procter & Gamble	 Consumer & Market Knowledge

Procter & Gamble	 Finance Manager

Putnam Investments	 Assistant Vice President, Analyst

Raytheon	 Supply Chain Leadership Dev. Program Candidate

Robert W Baird & Co	 Associate-Investment Banking

RREEF Real Estate	 Portfolio Associate

SC Johnson & Son, Inc.	 Financial Project Supervisor

Sears Holdings Corporation	 Position Associate Buyer

Shalik Realty Ventures, LLC	 Director of Real Estate

Shure, Inc.	 Senior Demand Planner

State of Wisconsin Investment Board	 Junior Securities Analyst

Sun Microsystems	 Product Manager

SunTrust	 Enterprise Business Process Consultant

T.Wall Properties	 Corporate Financial Analyst

The Clorox Company	 Associate Marketing Intelligence Manager

The Leuthold Group, LLC	 Senior Analyst

Therma-Stor	 Product Manager, Commerical Division

Trammell Crow Company	 Development Associate

US Government - Joint Warfare Analysis Center	 Operations Research Analyst

Valuation Research Corporation	 Financial Analyst

Victory Capital	 Investment Analyst

Voyageur Asset Management	 Credit Analyst

Wasatch Investment Advisors	 Senior Equity Analyst

Wells Capital Management	 Credit Analyst

Wisconsin Energy Conservation Corporation	 Project Engineer, Business Programs

Organizations Hiring Wisconsin MBAs
(Class of  2008 Employers and Job Titles)

Full-Time

Historic Placement & Salary Data		
	 Placement	 Average 
	 Percentage	 Base Salary

Class of 2004	 82.4%	 $72,720

Class of 2005	 92.1%	 $74,332

Class of 2006	 94.9%	 $82,917

Class of 2007	 95.7%	 $82,000

Class of 2008	 94.2%	 $88,626

Average Base Salary by 
Undergraduate Degree
	 		

Business ..................................... $89,500

Technical..................................... $83,777

Other........................................... $91,783	

Gender Comparison		

	 Male	 Female
Average base 
salary	 $88,903	 $87,860

% receiving 
signing bonuses	 71%	 92%

Average signing 
bonus	 $15,827	 $16,476

International Comparison
		
	 US Citizen	 Non-
	 	 US Citizen	
Average base 
salary	 $89,684	 $84,447

% receiving 
signing bonuses	 84%	 73.7%

Average signing 
bonus	 $17,128	 $11,500	
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“We recruit at Wisconsin 

because we project candidates 

to be future leaders at the Bank.” 

- Bank of America, Charlotte, N.C.

Base Salary

Average......................................... $88,626
Median......................................... $90,000
Minimum...................................... $53,000
Maximum..................................... $125,000

<$70,000...................................... 9.6%
$70,000-$79,999.......................... 8.5%
$80,000-$89,999.......................... 26.6%
$90,000-$99,999.......................... 38.3%
$100,000+.................................... 17.0%
%increase over entering salary...... 72.0%

Signing Bonus

Percentage Receiving....................74.2%
Average.........................................$16,034
Median.........................................$15,000
Minimum......................................$2,000
Maximum.....................................$32,000

<$10,000......................................22.2%
$10,000-$19,999..........................34.7%
$20,000+......................................43.1%
 
Other “Guaranteed”  
Compensation

Percentage Receiving................... 47.0%	
Average amount.......................... $15,021	
Median amount........................... $9,800	

Source cited:
Performance bonus...................... 44.0%
Relocation allowance.................. 23.0%
Other 
(transportation, insurance, etc)..... 33.0%

8% Operations/Logistics
1% Human Resources

4% General Management

1% MIS

2% Other

Job Function

Photo: Bruce Fritz

42% Finance/
Accounting 33%  

Marketing/Sales

9% Consulting
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24% eRecruiting 
	 	

7%  Internet, job board, company website, 
newspaper, magazine, or other advertisment

3%  Alumni directory/referral

Accepted a Job 
From Internship Employer	
No...................................................62%

Yes...................................................28%

U.S. Placement (by state)

U.S. Placement by Region
Mid-Atlantic	 2	 2.1%
Midwest	 60	 63.8%
Northeast	 15	 16.0%
South	 5	 5.3%
Southeast	 0	 0.0%
Southwest	 3	 3.2%
West	 9	 9.6%

Full-Time

		
Industry	 Count

Consulting......................................5	
Consumer Products......................28
Financial Services.........................23
Government...................................1	
Manufacturing..............................10
Non-profit......................................1	
Other..............................................1	
Petroleum/ Energy..........................2	
Pharma/Biotech/Healthcare............2	
Real Estate....................................12
Technology...................................12
Grand Total...................................97
				  
Base Salary by Years of Pre-MBA 
Work Experience
			 
One year or less........................ $93,750
1-3 years................................... $87,370
3-5 years................................... $88,179
5-7 years................................... $88,490
More than 7 years...................... $94,167

Top Employers           (Number of
                                          Full-Time &
                                          Internships)

Procter & Gamble........................... 10
Kraft................................................. 9
Hewlett-Packard............................... 6
Johnson Controls.............................. 6
Kimberly-Clark................................. 5
Bank of America............................... 4
General Mills.................................... 4
Johnson & Johnson........................... 4
Nestlé............................................... 4
SC Johnson ...................................... 4
Credit Suisse .................................... 3
GE ................................................... 3

 
29% Offer from internship

9% Personal network 
(family, friends)			 

15% Other 
school-facilitated source

Where Class of 2008 MBAs Job Leads Originated
2%  Prior full-time employer 11%  UW MBA staff/faculty 

contact, referral, event

Class of 2008 Placement by Specialization
	 Number of Students	 Average	 Minimum	 Maximum	 Average	 Average
Specialization	 In the class of 2008	 Base Salary	 Base Salary	 Base Salary	 Signing Bonus	 Other Comp.

Applied Security Analysis (ASAP)	 16	 $95,000	 $65,000	 $125,000	 $17,100	 $38,536

Arts Administration	 1	 N/A	 N/A		  N/A	 N/A	 N/A

Brand & Product Management	 18	 $93,235	 $88,000	 $98,000	 $20,941	 $8,717

Corporate Finance and Investment Banking 	 16	 $84,077	 $53,000	 $95,000	 $17,600	 $7,030

Entrepreneurial Management	 9	 $74,204	 $56,815	 $90,000	 $7,500	 $10,000

Information Systems	 6	 $85,250	 $6,500	 $10,500	 $7,750	 $5,100

Marketing Research	 10	 $90,000	 $83,000	 $98,500	 $18,992	 $14,146

Operations & Technology Management	 7	 $74,000	 $61,000	 $85,000	 $9,667	 $2,000

Real Estate	 17	 $96,042	 $75,000	 $125,000	 $15,375	 $12,525

Risk Management & Insurance	 3	 $93,333	 $85,000	 $110,000	 $8,750	 $20,917

Strategic Human Resource Management	 2	 N/A	 N/A		  N/A	 N/A	 N/A

Strategic Mgmt in Life & Engineering Sciences	 2	 N/A	 N/A		  N/A	 N/A	 N/A

Supply Chain Management	 10	 $81,333	 $58,000	 $10,500	 $10,667	 $4,289

Total	 117	 $88,626	 $53,000	 $125,000	 $16,034	 $15,021    
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* Final salary data reported to MBA Career Services by September 30, 2008.  
  Data gathered in accordance with MBA Career Services Council Standards.

This fall, the Wisconsin MBA moved 
to a new, $40.5 million wing of 
Grainger Hall dedicated to the MBA 
program. Designed to foster inter-
action and collaboration among 
Wisconsin MBA students, the space 
features individual space for each of 
the 12 specializations, MBA-dedicat-
ed classrooms, and ample space for 
students to study individually, meet 
with groups on projects, or just relax 
with their classmates. The space is 
helping us produce future leaders 
who are adept at collaborating with 
others and translating their aca-
demics into practice. We also have 
significantly enhanced the facilities 
for MBA recruiters in the new wing, 
which ensures you the best recruiting 
experience while on the road. 

>> A Superb New Home 
     for the Wisconsin MBA

Class of 2008 Placement by Specialization
	 Number of Students	 Average	 Minimum	 Maximum	 Average	 Average
Specialization	 In the class of 2008	 Base Salary	 Base Salary	 Base Salary	 Signing Bonus	 Other Comp.

Applied Security Analysis (ASAP)	 16	 $95,000	 $65,000	 $125,000	 $17,100	 $38,536

Arts Administration	 1	 N/A	 N/A		  N/A	 N/A	 N/A

Brand & Product Management	 18	 $93,235	 $88,000	 $98,000	 $20,941	 $8,717

Corporate Finance and Investment Banking 	 16	 $84,077	 $53,000	 $95,000	 $17,600	 $7,030

Entrepreneurial Management	 9	 $74,204	 $56,815	 $90,000	 $7,500	 $10,000

Information Systems	 6	 $85,250	 $6,500	 $10,500	 $7,750	 $5,100

Marketing Research	 10	 $90,000	 $83,000	 $98,500	 $18,992	 $14,146

Operations & Technology Management	 7	 $74,000	 $61,000	 $85,000	 $9,667	 $2,000

Real Estate	 17	 $96,042	 $75,000	 $125,000	 $15,375	 $12,525

Risk Management & Insurance	 3	 $93,333	 $85,000	 $110,000	 $8,750	 $20,917

Strategic Human Resource Management	 2	 N/A	 N/A		  N/A	 N/A	 N/A

Strategic Mgmt in Life & Engineering Sciences	 2	 N/A	 N/A		  N/A	 N/A	 N/A

Supply Chain Management	 10	 $81,333	 $58,000	 $10,500	 $10,667	 $4,289

Total	 117	 $88,626	 $53,000	 $125,000	 $16,034	 $15,021    

Photo: Bob Rashid
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Full-Time

LaSalle Investment Management
Northwestern Investment Management
Opus Northwest LLC
RREEF Real Estate
Shalik Realty Ventures, LLC
T.Wall Properties
Trammell Crow Company

Risk Management & Insurance
CUNA Mutual Group
Freeport LNG
Munich Re America

Strategic Management in the Life  
& Engineering Sciences

Engineering Planning and Management, Inc    
     (EPM)
University of Minnesota - Office of 
     Technology Commercialization

Strategic HR Management
Hewitt Associates
Hewlett-Packard

Supply Chain Management
Bell Laboratories, Inc.
Cummins Power
Deloitte
Hewlett-Packard
Kimberly-Clark
Philip Morris USA
Raytheon
Shure, Inc.
US Government - Joint Warfare 
    Analysis Center

Employers by Specialization (2008)
Applied Security Analysis
American Century Investments
Black River Asset Management
CreditSights
CUNA Mutual  
Eminence Capital
Fiduciary Management Inc.
Heartland Advisors
Mason Street Advisors 
    (Northwestern Mutual)
Putnam Investments
State of Wisconsin Investment Board
The Leuthold Group, LLC
Valuation Research Corporation
Victory Capital
Voyageur Asset Management
Wasatch Investment Advisors
Wells Capital Management

Arts Administration
Chicago Humanities Festival
Illinois Facilities Fund
Interlochen Center for the Arts
Mexican Heritage Corporation
National Assembly of State Arts Agencies
Next Generation Consulting
Nonprofits Assistance Fund
Overture Center for the Arts
State of Minnesota
Ten Chimneys Foundation
Timpano Group

Brand & Product Management
Colgate Palmolive
Diageo
General Mills
IIJ America Inc.
Intuit
Johnson & Johnson
Kimberly-Clark
Kraft Foods
Kraft-Oscar Mayer Division
Miller Brewing Co
Nestle
Procter & Gamble
Sun Microsystems

Corporate Finance & Investment Banking
Ameriprise Financial
Continental Properties Company, Inc.
GE 
Great Lakes Bioenergy Research Center, 

UW-Madison
Hewlett-Packard
Johnson Controls
Kraft Foods
Lands’ End
Northwest Airlines
Procter & Gamble

Robert W Baird & Co
SC Johnson & Son, Inc.
Sears Holdings Corporation

Entrepreneurial Management
Cannondale Sports Group
Emteq, Inc
Johnson Controls
Therma-Stor
Wisconsin Energy Conservation Corporation

Marketing Research
Alltel Wireless
General Mills
Johnson & Johnson
Kraft
PepsiCo - QTG
Procter & Gamble
The Clorox Company

Operations & Technology Management
Cognizant Technology Solutions 
   (Market Rx)
Deloitte
Future Brands LLC
Hewlett-Packard
LG Display
McNeilus Companies (a division of 
   Oshkosh Corp.)
Milliman
SunTrust

Real Estate
Ackman-Ziff Real Estate Group
Bank of America
GLL Real Estate Partners
JYAPA Appraisers Firm

Photo: Bruce Fritz
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	 Internship Titles of 	 Companies Hiring	

Student Specialization	 Class of 2009 MBAs	 Class of 2009 MBAs

Real Estate	 Associate	 AIG Global Real Estate Investment

Applied Security Analysis	 Internship-International Equities Analyst	 AIM Investments

Applied Security Analysis	 Investment Research Associate	 AIM Investments

Applied Security Analysis	 Investment Analyst Intern	 American Century Investments

Marketing Research	 Intern	 American Family Insurance

Applied Security Analysis	 Equity Analyst	 Arbor Capital Management

Arts Administration	 Aspen Opera Theater Center Orchestra Mgr	 Aspen Music Festival & School

Applied Security Analysis	 Equity Analyst	 Associated Wealth Management

Real Estate	 Corporate Workplace Intern	 Bank of America

Corporate Finance & Inv Banking	 Senior Financial Analyst Intern	 Best Buy

Operations and Technology Mgmt	 Senior Financial Analyst Intern	 Best Buy

Corporate Finance & Inv Banking	 Analyst	 Capital Valuation Group

Operations and Technology Mgmt	 Inbound Logistics Intern	 Case New Holland

Strategic Human Resource Mgmt	 College Intern in the HRLP Program	 Cisco

Supply Chain Management	 College Intern	 Cisco

Applied Security Analysis	 Summer Associate - Investment Research	 Citigroup

Applied Security Analysis	 Associate	 Credit Suisse 

Applied Security Analysis	 Summer Associate	 Credit Suisse 

Applied Security Analysis	 Summer Associate	 Credit Suisse 

Arts Administration	 Summer Intern	 Crested Butte Music Festival

Operations and Technology Mgmt	 CBS IT Quality Intern	 Cummins Inc.

Strategic Mgmt. in Life & Eng Science	 Summer Intern	 Dag Dvergsten AG

Real Estate	 Intern	 E.J. Plesko & Associates

Operations and Technology Mgmt	 Marketing/Business Development Intern	 Ecolab

Supply Chain Management	 Marketing Intern - Foodservices	 Ecolab

Corporate Finance & Inv Banking	 Summer Associate	 Emroy & Co Investment Banking

Real Estate	 Investment Analyst	 Equity Residential

Corporate Finance & Inv Banking	 Associate	 Financial Technology Partners

Real Estate	 MBA Intern	 First Industrial Realty Trust

Strategic Human Resource Mgmt	 Human Resources Intern	 GE - Healthcare

Strategic Human Resource Mgmt	 HRLP Intern	 GE - Transportation

Brand and Product Management	 Associate Marketing Manager	 General Mills

Marketing Research	 Associate Consumer Insights Sum. Intern	 General Mills

Supply Chain Management	 Sum. Intern - Global Logistics Dept.	 Genzyme

Brand and Product Management	 Product Merchandising Intern	 Grainger Industrial Supply

Corporate Finance & Inv Banking	 Financial Analyst Intern	 Hewlett-Packard

Supply Chain Management	 Supply Chain Intern	 Hewlett-Packard

Real Estate	 Intern	 Hines Interests

Arts Administration	 MBA Intern	 HotHouse/CIPEX

Entrepreneurial Management	 Marketing and Sales Manager 	 iLink Systems

Brand and Product Management	 MBA Summer Intern - Consumer Mkting	 Johnson & Johnson

Corporate Finance & Inv Banking	 Global Purchasing Intern	 Johnson Controls

Corporate Finance & Inv Banking	 Intern	 Johnson Controls

Internship Functions	

37%
Finance/
Accounting

Operations/
Logistics

Human 
Resources

13%

6% Consulting

Organizations Hiring Wisconsin MBA Interns
(Class of 2009 Employers and Internship Titles)

continued on next page

Internships

General Management
2%

3%

>> Alternative Career Paths

While 88% of Class of 2008 
Wisconsin MBAs sought employ-
ment with firms upon graduation, 
12 students chose other career 
paths—two started their own 
companies, including one who 
started a business to develop high-
performance running shoes. Five 
continued their education, with 
two pursuing a PhD. The others 
were retained by their previous 
employers or postponed their job 
search for personal reasons. 

6% Other

Marketing/
Sales

33%
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Operations and Technology Mgmt	 Global Purchasing Intern	 Johnson Controls

Entrepreneurial Management	 Analyst	 Kegonsa Capital Partners

Brand and Product Management	 Brand Management Intern	 Kimberly-Clark

Brand and Product Management	 Brand Management Intern	 Kimberly-Clark

Corporate Finance & Invt Banking	 Finance Intern	 Kraft Foods

Brand and Product Management	 Summer Associate Brand Manager	 Kraft Foods

Marketing Research	 Consumer Insight and Strategy Intern	 Kraft Foods

Marketing Research	 Consumer Insight and Strategy Intern	 Kraft Foods

Brand and Product Management	 Summer Associate Brand Manager	 Kraft Foods

Entrepreneurial Management	 Business Development Intern	 Lands’ End

Entrepreneurial Management	 MBA level Summer Internship - 	 Lands’ End
	 Lands’ End Busines Outfitters	

Supply Chain Management	 Summer Intern in World Wide	 Logitech
	 Supply Chain Planning Group

Supply Chain Management	 MBA Intern	 Logitech

Marketing Research	 Marketing Insights Intern	 Meadwestvaco

Supply Chain Management	 Supply Chain Intern	 Motorola

Midwest	69%

West 15%

Northeast 11%

South 5%

Where 2009 MBA Students had U.S. Internships

Organizations Providing Internships cont.

continued on next page

Internships

Industry	 Count

Consumer Products.........................29
Financial Services............................24
Pharma/Biotech/Healthcare...............6
Real Estate.........................................7
Other...............................................11
Technology........................................9
Manufacturing...................................7
Non-profit.........................................5
Consulting.........................................1
Media/Entertainment.........................2
Total..............................................101	

Internship Salary Data

% with paid internships............ 100%

Average monthly salary..........$5,195
Median monthly salary...........$5,413
% receiving bonuses............... 53.4%
Average bonus........................$3,249
Median bonus........................$2,500

Geography	

Several students have studied or taken internships abroad, including the following
countries:  Italy, Denmark, German, China, Korea and India.
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Applied Security Analysis	 Equity Research Analyst	 Munder Capital Management

Risk Management and Insurance	 Claims Consultant	 Munich Re America

Arts Administration	 Voice Program Manager	 Music Academy of the West

Entrepreneurial Management	 Summer Intern	 National Guardian Life

Brand and Product Management	 Marketing Summer Intern	 Nestle

Brand and Product Management	 Marketing Summer Intern	 Nestle

Brand and Product Management	 Marketing Summer Intern	 Nestle

Real Estate	 Acquisitions Associate	 New Boston Fund

Corporate Finance & Inv Banking	 College Agent Intern	 New York Life Insurance Co.

Real Estate	 Real Estate Consulting Intern	 NexGen 

Brand and Product Management	 Brand Planning, Basketball	 Nike

Applied Security Analysis	 Fixed Income Intern	 Northwestern Mutual

Real Estate	 Real Estate Associate Intern	 Northwestern Mutual

Arts Administration	 Development and Education Assistant	 Overture Center for the Arts

Marketing Research	 Consumer Insights & Strategy Intern	 PepsiCo - QTG

Real Estate	 Intern	 Pfizer

Corporate Finance & Inv Banking	 Finance Intern	 Procter & Gamble

Brand and Product Management	 Assistant Brand Manager Intern	 Procter & Gamble

Brand and Product Management	 Assistant Brand Manager Intern	 Procter & Gamble

Marketing Research	 Consumer & Market Knowledge Intern	 Procter & Gamble

Entrepreneurial Management	 Legal Intern	 QUALCOMM

Applied Security Analysis	 Equities Investment Management Intern	 Riversource Investments

Real Estate	 Summer Intern - Real Estate	 Ruedebusch Dev & Const.

Corporate Finance & Inv Banking	 Finance Intern	 SC Johnson 

Brand and Product Management	 Brand Management Intern	 SC Johnson 

Operations and Technology Mgmt	 Intern	 SC Johnson 

Brand and Product Management	 Marketing Intern	 Sears Holdings

Supply Chain Management	 Supply Chain Intern	 Shure Incorporated

Applied Security Analysis	 Research Intern	 Spot Trading LLC

Applied Security Analysis	 Equities Intern	 State of Wisc. Invest. Board

Brand and Product Management	 MBA General Mgmt - Buyer Internship	 Target Corporation

Brand and Product Management	 MBA General Mgmt- Buyer Internship	 Target Corporation

Brand and Product Management	 Buyer Intern	 Target Corporation

Marketing Research	 Online Marketing Intern	 The Rodale Press

Supply Chain Management	 Project Manager/MBA Intern	 Thermo Fisher Scientific

Operations and Technology Mgmt	 Strategic Planning Analyst	 Third Wave Technologies

Strategic Mgmt. in Life & Eng Science	 Summer Intern	 Third Wave Technologies

Real Estate	 Intern	 US Bank

Applied Security Analysis	 Investment Analyst	 Victory Capital Management

Applied Security Analysis	 Investment Research Analyst	 Victory Capital Management

Marketing Research	 Marketing Research Intern	 Vistakon, Johnson & Johnson

Applied Security Analysis	 Fixed Income MBA Intern	 Voyageur Asset Management

Corporate Finance & Inv Banking	 Finance Intern	 Wisconsin Alumni Research 	
		  Foundation (WARF)

Marketing Research	 Consumer & Market Intelligence Intern	 Wm. Wrigley Jr. Company

		

		  	
	
	
	
	
	
	
	
	
	
	
	
	

Where Class of 2009 MBA 
Internship Leads Originated

17%
Student facilitated

Organizations Providing Internships cont.

When Students Received 
Their Internship Offer

29% During 
the fall semester

4% During the 
summer

33% By the end
of spring semester

When Students Accepted 
an Internship Offer

20% During 
the fall semester

4.0%
Summer

34%
During the 
spring 
semester

37%
By spring 
break

39% By the end
of spring semester

83% School facilitated

Organizations Providing Internships cont.
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Wisconsin MBA Career Specialization Contacts
Specialization	 Contact	 Phone	 Email

Applied Security Analysis	 G. Kevin Spellman	 608/263-3465	 asap@bus.wisc.edu

Arts Administration	 Andrew Taylor	 608/263-4161	 bolz@bus.wisc.edu

Brand & Product Management	 Sarah Tueting	 608/265-2997	 stueting@bus.wisc.edu

Corporate Finance & Investment Banking	 Cynthia Adams	 608/265-3996	 acfin@bus.wisc.edu

Entrepreneurial Management	 Dan Olszewski	 608/265-3959	 dolszewski@bus.wisc.edu

Marketing Research	 Kristin Branch	 608/262-9116	 mrmbainfo@bus.wisc.edu

Operations & Technology Management	 Andy Jakubczak	 608/263-3142	 ErdmanCtr@bus.wisc.edu

Real Estate	 Sharon McCabe	 608/263-2045	 smccabe@bus.wisc.edu

Risk Management & Insurance	 Carrie Hirst	 608/890-0213	 chirst@bus.wisc.edu

Strategic Human Resource Management	 Chip Hunter	 608/262-4686	 lhunter@bus.wisc.edu

Strategic Mgmt. in Life & Engineering Sciences	 Dan Olszewski	 608/265-3959	 dolszewski@bus.wisc.edu

Supply Chain Management	 Verda Blythe	 608/262-1941	 graingerctr@bus.wisc.edu

Connections 

Our employer-relations team is ready to provide personalized recommendations and as-
sistance when you’re ready to connect with potential talent. Through resume books, job 
and internship postings, and on-campus recruiting, we work to make sure your experi-
ence is seamless and productive. We proudly partner with eRecruiting from the Experi-
ence network, as well as MBA Focus, to make our students easily available and acces-
sible to employers. We maintain these services separate from the undergraduate career 
offices at the Wisconsin School of Business; jobs posted with us are viewable only by 
MBA candidates. This helps MBA students find the jobs that matter to them – and helps 
employers reach a more targeted audience for the positions they seek to fill. Employers 
who visited campus in the fall of 2008 reported a better than 95% satisfaction rate with 
both the organization/logistics of recruiting, as well as support from career management 
staff. If you’re ready to engage with our MBA Career Management Center, or if you just 
want to learn more about what we can offer, please contact one of the staff below.

Wisconsin MBA Career Management Contacts

Blair Sanford
Director
bsanford@bus.wisc.edu
608/262-9817	

Matthew Nelson
Assistant Director
mnelson@bus.wisc.edu
608/265-5102	

>> Wisconsin MBA Career 
     Services Mission Statement

Ellen Bartkowiak
Assistant Director
ebartkowiak@bus.wisc.edu
608/265-4434

Prepare Wisconsin MBAs to 
enhance their marketability by 
providing resources and indi-
vidualized career advising for 
students.

Develop lasting relationships 
with employers, assist with 
recruiting services, provide 
customized strategies and enable 
efficient access to Wisconsin 
MBA student talent.

Jennifer Smet
Associate Director
jsmet@bus.wisc.edu
608/265-2353
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